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Awareness

People aware of the brand when prompted.

06/2026

Telly Telly

COMPETITORS

OnePlay oneplay

Skylink oskumx

Magenta TV o™
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Salience

People who spontanecusly recall the brand when prompted with the category.
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Buyers

People who watch this TV service
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Likeability

People who feel positively about the brand.
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Key metrics (metrics vs. brands)

% of people in each key metric for your brand and your competitors.
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Tely
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32%
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66%
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7% +0pt
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e Telly Segments vs. key metrics

Key metrics for each measured segment.

"""""""
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SEGMENTS AWARENESS SALIENCE BUYERS LIKEABILITY
Category buyers 32% -5pt 0% -1pt 2% -2pt 11% -3pt

CZ population 26% -2pt 1% +0pt 2% -2pt 9% -1pt
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Awareness (segments vs. brands)

% of people who are aware of the brand when prompted.
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onepks s T Mase LEPSI[TV)
SEGMENTS b g b '
TELLY ONEPLAY SKYLINK MAGENTA TV LEPSL.TV PECKA.TV
Category buyers 32% -5pt 91% +3pt 66% -3pt 58% +4pt 30% +0pt 6% -2pt b

CZ population 26% -2pt 81% +5pt 58% -4pt 48% +4pt 23% +1pt 5% +0pt
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Salience (segments vs. brands)

% of people who spontaneously recall the brand when prompted with category.
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onepla O sovue
SEGMENTS - Y
TELLY ONEPLAY SKYLINK
Category buyers 0% -1pt 46% +10pt 5% +0pt

CZ population 1% +0pt 32% +5pt 4% +0pt

]2 MAGENTA
w

MAGENTA TV

4% +1pt

3% +1pt

LEPSI[TV)

LEPSLTV

2% -1pt

1% -1pt
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Buyers (segments vs. brands)

% of people who watch the brand at least a few times a year.
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onaple o T cen LEPSI[TV)
SEGMENTS - v i 4
TELLY OMNEPLAY SKYLINK MAGENTA TV LEPSL.TV PECKA. TV
Category buyers 2% -2pt 62% +6pt 13% -1pt 16% +0pt 7% +0pt 1% +0pt o

CZ population 2% -2pt 44% +6pt 9% -1pt 12% +0pt 4% +0pt 1% +0pt
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Likeability (segments vs. brands)

% of people who feel positive emotions towards the brand.
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onaple o T cen LEPSI[TV)
SEGMENTS - v i 4
TELLY OMNEPLAY SKYLINK MAGENTA TV LEPSL.TV PECKA. TV
Category buyers 11% -3pt 62% +6pt 26% -1pt 28% +2pt 15% +1pt 2% -1pt o

CZ population 9% -1pt 50% +6pt 22% -1pt 23% +2pt 11% +0pt 2% +0pt
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"Jednoduche

% of people who associate the attribute with the brand.
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“Kvalitni a férovy zakaznicky servis'

% of people who associate the attribute with the brand.
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“Spolehlivé sluzby bez vypadku"

% of people who associate the attribute with the brand.
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"Levna sluzba

% of people who associate the attribute with the brand.
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“"Délaji vic pro zakazniky "

% of people who associate the attribute with the brand.
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Associations vs. brands

% of people linking brand to the association. Red and green are significant changes.
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ASSOCIATIONS b ey —— o e
TELLY ONEPLAY SKYLINK MAGENTATY LePSiTY PECKATV
Jednoduché 19% +0pt 60% +7pt 34% -3pt 34% +2pt 19% +1pt 4% -1pt ;
Kvalitni a férovy zékaznicky servis 12% -1pt 45% +8pt 25% -2pt 27% -1pt 13% +0pt 2% +0pt
Spolehlivé sluzby bez vypadkd 13% +0pt 45% +6pt 26% -2pt 28% +2pt 13% +2pt 2% -1pt
Levna sluzba 12% +0pt 28% +3pt 14% -2pt 16% +1pt 14% +1pt 3% -2pt

Délaji vic pro zakazniky 10% -1pt 36% +4pt 21% -1pt 25% +2pt 11% +0pt 2% -2pt
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Associations vs. brands

% of people linking brand to the association. Green = above benchmark, red = below.
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Telly oneplay O sxvumx T yyoem LEPSI[TV)
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Jednoduché s
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Relative association differences

Relative strength of brand-association links (if all brands were of equal size). Creen =
stronger than others, red = weaker.
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ASSOCIATIONS L S s i o b

TELLY ONEPLAY SKYLINK MAGENTA TV LepSiTY PECKA TV :
Jednoduché 1% 1% 0% -2% 0% 0% “
Kvalitni a férovy zakaznicky servis -2% 1% 1% 1% -1% 0%
Spolehlivé sluzby bez vypadki 0% 0% 1% 1% -1% -1%
Levna sluzba 2% -2% -3% -2% 4% 1%

Délaji vic pro zékazniky -1% 0% 1% 3% -1% -1%
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. Telly Segments vs. associations

% of people who associate the attribute with your brand.
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. KVALITNI A FEROVY SPOLEHLIVE SLUZBY z . DELAJI VIC PRO
SEGMENTS ) : p # % s
JEDNODLCHE ZAKAZNICKY SERVIS BEZ VYPADKU EEVRUSSHIZRA ZAKAZNIKY
Category buyers 19% +0pt 12% -1pt 13% +0pt 12% +0pt 10% -1pt *

CZ population 14% +0pt 9% -1pt 10% -1pt 9% +0pt 7% -1pt
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"Jednoduché (segments vs. brands)

% of people who associate the attribute with the brand.
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oneplay O sxvumx T Weam LEPSIITV)
SEGMENTS fand -
TELLY ONEPLAY SKYLINK MAGENTATV LEPSL.TV PECKA.TV
Category buyers 19% +0pt 60% +7pt 34% -3pt 34% +2pt 19% +1pt 4% -1pt y

CZ population 14% +0pt 52% +8pt 29% -2pt 27% +1pt 14% +1pt 3% +0pt
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brands)

% of people who associate the attribute with the brand.
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SEGMENTS v el
TELLY ONEPLAY

Category buyers 12% -1pt 45% +8pt

CZ population 9% -1pt 37% +5pt

SKYLINK

25% -2pt

22% -3pt

'."ml
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“Spolehlivé sluzby bez vypadkii' (segments v

% of people who associate the attribute with the brand.
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onepi s T Mase LEPSI[TV)
SEGMENTS b g b
TELLY ONEPLAY SKYLINK MAGENTA TV LEPSL.TV PECKA.TV
Category buyers 13% +0pt 45% +6pt 26% -2pt 28% +2pt 13% +2pt 2% -1pt *

CZ population 10% -1pt 39% +6pt 22% -3pt 23% +2pt 10% +0pt 1% -1pt
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"Levna sluzba (segments vs. brands)

% of people who associate the attribute with the brand.
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onepla o I MAGENTA LEPSI[TV|
SEGMENTS b g SEas b
TELLY ONEPLAY SKYLINK MAGENTA TV LEPSL.TV PECKA.TV
Category buyers 12% +0pt 28% +3pt 14% -2pt 16% +1pt 14% +1pt 3% -2pt *

CZ population 9% +0pt 24% +2pt 13% -1pt 13% +1pt 11% +1pt 2% -1pt
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% of people who associate the attribute with the brand.

06/2026

SEGMENTS - .
TELLY ONEPLAY

Category buyers 10% -1pt 36% +4pt

CZ population 7% -1pt 32% +5pt

SKYLINK

21% -1pt

18% -2pt

]2 MAGENTA
w

MAGENTA TV

25% +2pt

20% +0pt

LEPSI[TV|

LEPSLTV

11% +0pt

8% -1pt
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(=) Telly Emotic
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Likeability Emotions Types

People who feel positively

toward the brand (Q ©)).

% of category buyers who feel the specified emotion toward the brand.
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Emotion types

% of people who feel the specified emotion towards the brand.
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11% -3pt

62% +6pt

26% -1pt
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15% +Ipt

2% -1pt
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. Telly Metrics

Evolution of key metrics over time.

Category buye...
Awareness
Salience

Brand buyers

Likeability 60%

40%

20%

¢ 0%
/2025 12/2025 06/z2



35| Timeline

Awareness

People aware of the brand when prompted.

Telly
OnePlay .

Skylink
Magenta TV .

Lepsi.TV . 0% ‘

Pecka.TV

40%

20%

0%
/2025 12/2025 06/2
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Salience

People who spontaneously recall the brand when prompted with the category.

Telly
OnePlay

Skylink
Magenta TV

Lepsi.TV 60%

Pecka.TV

o 40%

20%

1

—_————  —.e—_

o . 0%
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Buyers

People who watch this TV service

Telly
OnePlay

Skylink
Magenta TV

Lepsi.TV 60% ‘

Pecka.TV

40%

20%

® e 4 0%
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Likeability

People who feel positively about the brand.

Telly
OnePlay

Skylink
Magenta TV

Lepsi.TV ¢ 60% ‘
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40%

20%

< 0%
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. Telly Associations

% of people who associate the attribute with the brand.

“Jednoduché”
“Kvalitni a féro...

“Spolehlivé slu...

“Levna sluzba”

“Délaji vic pro ... 60%
40%

20%

0%
/2025 12/2025 06/z2
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"Jednoduché

% of people who associate the attribute with the brand.

Telly
OnePlay
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Lepsi.TV « 0% ‘
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40%
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“Kvalitni a férovy zakaznicky servis'

% of people who associate the attribute with the brand.

Telly
OnePlay

Skylink
Magenta TV

Lepsi.TV 60%
Pecka.TV

40%

20%
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/2025 12/2025 06/2
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“Spolehlivé sluzby bez vypadku

% of people who associate the attribute with the brand.
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“"Levna sluzba

% of people who associate the attribute with the brand.

Telly
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Pecka.TV

oD (@

/2025

12/2025

06/z

60%

40%

20%

0%



44 | Timeline

"Délaji vic pro zakazniky"

% of people who associate the attribute with the brand.
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Paid TV service Buyers

Socio and demographic profile of people who are users of a paid TV service.

50% IN POPULATION

. similar to the population

06/2026
GROUP SIZE AGE
0,
0, 18-29 17% e
/0 15% IN POPULATION
30-44 37% com—)
45-64 36% oI
Of G7 pOpUlatiOn 40% IN POPULATION
65+ 10% |
@ rorethanin population @ less than in population
GENDER
Male 48% cm—
Female 52%

EDUCATION

Grade &% o
Sch. 7% IN POPULATION
HS- 27% o |
HS+ 41%

College 28%

22% IN POPULATION

. more than in population . less than in population
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(=) Telly Buy

% of people who uy you

06/2026

Telly buyers Heavy buyers Light buyers

People who watch Telly at People watching Telly at least People watching Telly at

least a few times a year. few times a month. leats few times a year.
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. Telly Key insight

Key actionable takeaways

06/2026

ﬁ Katerina Hambergerova Sociologist

Telly ma podobné metriky jako pred rokem

s

dosahuje 32% mezi Category buyers, coz je podobna hodnota jako pfed rokem.
Pozitivni emoce dosahuji 11 % a spontanni vybaveni znacky zUstava velmi nizké
na drovni 0,4 %.

V oblasti zékaznickych potfeb Telly zatim nenaplfiuje Zddnou klicovou asociaci
vyraznéji nez konkurence. Ve vétsiné sledovanych potfeb se drzi za hlavnimi
hraci, coz znamen3, ze znacka zatim nema jasné definovany ddvod, proé siji
lidé spontanné vybavi nebo zvoli.

Jak si vede konkurence?

OnePlay pokracuje v posilovani své pozice. Awareness dosahuje 91%, salience
vyrazné vzrostla na 46% (+ 10 p. b.) a pozitivhi emoce na 62%. OnePlay
dominuje ve viech hlavnich potifebach zakaznikd (jednoduchost, spolehlivost,
zakaznicky servis). Ostatni konkurenti, jako Skylink a Magenta TV, zUstavaji
stabilni bez zdsadnich posund, ale Telly je vaéi nim stale slabsi.

Jak dal?

Pro Telly je nyni zasadni posilit zakladni znalost a jasné spojeni s kategorii
televiznich a streamovacich sluzeb. Komunikace by méla byt jednoducha,
opakovand a pfimo navazana na kategorii: Telly = televize / sledovani obsahu.
Teprve na tomto zakladu lze postupné budovat konkrétni benefity a preference.
Bez posileni znalosti a kategorického ukotveni bude pro Telly tézké rust v
dalSich metrikach.



